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AHHOTAIUA
B coBpeMEHHBIX YCIOBUSX YUYPEXKIEHUS KYJIbTypbl HE MOTYT OOOWUTHUCH 0€3
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noTpeduTeNe KyabTypHOro mpojaykra. OqHako HE BCE BUJbI PEKJIaMbl TPUMEHUMBI
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ABSTRACT
In modern conditions, cultural institutions cannot do without advertising their
activities, since it is important for them to attract new consumers of a cultural
product. However, not all types of advertising are applicable in the sphere of culture.
The article examines the features and types of advertising activities in cultural
institutions of the Samara city.
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Opranuzanuu 110001 HAMpPaBICHHOCTH HE MOTYT OOOMTHCH 0€3 peKiiaMbl, 3TO
KacaeTcs U yUpexJAeHUN chepbl KyIbTYpHI.

[Tog cdepoit KyabTyphl NPUHATO TOHUMATh COBOKYIHOCTH YUPEXKICHHIM,
OpraHu3alMii U NPeAnpUsITHM (KaK KOMMEpPYECKMX, TaK W HEKOMMEpPYECKHX),
KOTOpBIE MTPOU3BOAAT KaK MaTepuaIbHbIe MPOU3BEACHUS KyIbTYPhl U UCKYCCTBA, TaK
U HemaTepualibHble YCIyrd. JlaHHas COBOKYIHOCTH SIBJISIETCSI OCOOOW OTpaCibIO
IPOU3BOJICTBA, MPOJAYKTOM, YJIOBIETBOPSIIONINM KYJIbTYPHBIE TOTPEOHOCTH JIIOACH.

Peknama - 3TO ONOBELIEHHUE PA3NMYHBIMU CIIOCOOAMM U CO3AAHUS IIMPOKOM
W3BECTHOCTH, TIPHUBIICUYCHUS TIOTpeOHTENeH, 3puteneii [5, c. 2500].

[Tonatue pekiambl Takxke packpbiBaeTcsi B DenepanbHoMm 3akoHe PD «O
peKJIaMe», COIJIACHO KOTOPOMY «peKilamMa - 3TO HH(pOpMalus, pacnpOCTpAHEHHAS
mo0bIM  crtocoOoM, B J000W (opMe W C HCIONB30BAaHUEM JIFOOBIX CPEJICTB,
aJpeCcOBaHHAsl HEOIPEACIICHHOMY KpYry JIMII W HalpaBlICHHAs Ha MPHUBJICUYCHHE
BHUMAaHUS K O0OBEKTY peKIaMUPOBaHUs, (OPMUPOBAHUE WIIH TIOJIJIEP)KaHUE HHTEepeca
K HEMY M €T0 ITPOJIBMKEHUE HA phIHKE» [1].

Pexnama — 310 cioco6 Bo3zaeicTBUsl Ha Macchl. M B aTOM citydae, 3a pexiamMoit
3aKperuieHa Ompe/esieHHass OOIEeCTBEHHAasl poJib, KOTOpas od4eHb Benuka. C
IOMOIIbIO €XKETHEBHOIO PEKJIAMHOTO BO3ICHCTBUS, (POPMUPYIOTCS OINpee/ICHHbIE
CTAHJApPThl MBIIUICHUS W TOBEAEHHUSA. [PpaMOTHOE WCIHOJIB30BAHUE PEKIAMBI
MO3BOJIAET MOBBICUTh COLMAIBHBIM CTAaTyC OpPraHU3alMi COUHUAIBHO-KYJIbTYPHOMI
chepbl, chopmupoBaTh OJaronpusiTHOE OOIIECTBEHHOE MHEHHE, CO3/1aTh B
OOIIIECTBEHHOM CO3HAHUHU TIOJIOKUTEIBHBIA UMUK YUPEKICHUS KYJIbTYPHI,
YCTAHOBUTH IPOYHBIC U JIOJTOBPEMEHHBIC OTHOIICHUS C IIEJICBON ayauTopue u
JIeOBBIMM TIapTHEepamu [3, c. 70].

B pekname nomycTMMO HEKOTOPOE MNPEYBEIUYEHHUE MOJOXKHUTEIbHBIX CTOPOH
TOBapa WJIH YyCIyTH, a 00 UX OTPULIATEIIbHBIX MOMEHTaX HE MPUHSTO PaccKa3biBaTh.
Ho npu Bcem 3TOM, TipsiMoit 0OMaH HEIOMYCTHM.

PexnamHasi neqaTenbHOCTh B KYJbTYpHOU cdepe moMoraer yoenIuTb OCHOBHYIO
ayJIUTOPUIO B TOJOXUTEIBHBIX CTOPOHAX YCIyT'M, B TOM, UYTO €€ HEO0OXOJMMO
MOJIYYUTh M CO3JIa€T CHUCTEMY IIOCTOSIHHOTO HANOMHMHAHHUS 00 YUYpeXIeHUU
KYJbTYPBI.

B pexnaMHO# neaTenbHOCTH CYIIECTBYET OOJBIIOE pa3sHOOOpa3ue €€ BUIIOB: OT
pEKJIaMBI 110 €€ aJipecaTy 0 BUAOB PEKIaMbl C MO3ULIUH 3THKHU.

Tak kak BHUIOB peKJIaMbl JTOCTATOYHOE MHOKECTBO, TO HUXKE PACKPOEM JIHUIIb
peKyiaMy 1o MECTY U criocoOy pazMelieHus, OHa JOCTaTOYHO OOLIMpPHA U BKIIIOYAET B
ce0s1 00JIBII0E KOJUYECTBO MOJBUIOB PEKIAMBI, TO3TOMY PACCMOTPUM HEKOTOPHIE U3
HUX, KOTOpbI€ 4Yallle BCEro MCMOJB3YIOTCS B COLMAIbHO-KYJIBTYPHOU cdepe.
[IpeacTaBuM MOJIBHIBI pEKJIaMbl IO MECTY U CIOCOOY pa3MEIICHHs] B BUAE CXEMBI
(puc. 1) [2].

N3 nan”oro mepeuHst paccMoTpuM pekiiamy B CMU, cyBeHUpHYIO pekiamy u
peKJIaMy B CETH MHTEPHET JUTsl Chephl KyIbTYPhl HA IPUMEPE OPTaHU3AIUN KYIbTYPHI
r. Camapsl.

1. Pexnama B CMU. K Heil oTHOCUTCS:

- TEJICBU3MOHHAsl peKiiama (CreluualibHble Mepeladyd, BUACOPOIUKH, 3aCTABKH,
BCTPOCHHAS B CIOXKET);
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- pexjiaMa Ha paauo (pOJHMKM B PEKJIAMHBIX OJIOKAaX, pEeKIamMHbIE Iepeaayd,
pekJiaMa Mo XoAy paauorepenay);

- razerbl HMH(POPMALIMOHHBIE U  pekjamMHbie ((denepaibHble, MECTHbBIC
MYHHIUTIATbHBIE, TPO(ECCHOHAIBHEIE);

- pexiiaMa B KypHajax  (CIeuualbHblE  pEKJIaMHbIe,  OTpaCJEBBIE,
SKOHOMHUYECKHUE);

- pekJiaMa B AJIEKTPOHHBIX JKypHaJIax.

ITeuyatnas CoObITHiiHas CyBeHupHas
Pexama pexiiama pexiiama pexiama
Ha MecTax —
NIPOAAK IIpsmas
* Pexama no mecry u croco0y pasmMenieHus p( [EPCOHAIbHAA
pexiiama
Pexnama < v _——
B UHTEpPHETE Hapyxmas Pexiama Ha Pexmama
pexiiama TPAHCIOPTE B CMU

Puc. 1. Pexyiama mo Mecty u crnoco0y pasMenieHust

XOTs cerofHsl UAET 3HAYUTENIbHOE CHIDKEHHE 3(PPEKTUBHOCTU TPaAULIMOHHBIX
CMH, TteM He MeHee, TEIEBHU3MOHHAs pPEKJIaMa Ha JAHHBIA MOMEHT IPOJOJIKAET
UMETh JIMAUPYIOIIEEe MECTO CPEIU AaK€ HOBBIX CIIOCOOOB pEKJIaMUPOBAHUSI.

JlaHHas pekiama HCIONb3yeTCs B AeATeabHOCTH CaMapcKoi rocyJapCTBEHHOM
dbunapmonuu. Ee paboTy ocBemaoT cieayromue cpejacTBa MacCoBo nH(opMauu:
I'TPK «Camapa», «Camapckoe 0OJacTHOE BEIIATEIbHOE areHTCTBO», TelekaHan
«I'1C», Camapa Makcumym, Au®, Bomxckasa kommyHa, CBexas razera. Kynerypa,
My3sbikansHoe 0003penue, Camapa ['yoepuus, paauno MEI'AIIOJIMC, Camapckas
razera, ['opo.

2. CyBeHUpHas peKiiama: 3aliCHbIE KHUKKH C YKa3aHUEM PEKJIaMbl; aBTOPYUYKH
C JIOTO M pEeKJIaMHBIMU HAANMUCAMU; (PUPMEHHBbIE 3HAYKH, (IIaKKH, KapMaHHbIC
KaJleHJapy; TIalTKi ¢ HAHECEHHOW PEKJIaMOM; 3aKUTaliku, OPEJIOKU JIJIsl KIIFOUeH U Tak
nanee.

MHorue y4dpexaeHusi KyJbTypbl BBITYCKAalOT M IPOJAIOT CBOK CYBEHUPHYIO
OpOAYKUMIO. J{JIs MoKynaTenael 3T0 CTAHOBUTCSI HATOMUHAHUEM O MEPOINPUATHH WIIN
CaMOM YYpeXJEeHMHM KyJbTypsl. Hampumep, B My3€MHO-BBICTABOYHOM LEHTPE
«Camapa Kocmuueckasi» AJisi MOKYNKUA MPEICTABICH CIECAYIOMUN Al CYBEHUPHOU
MPOIYKLIUH:

- 3HAYKH;

- TIOJIAPOYHBIA KOMIUIEKT, B KOTOPbI BXOAUT HA0Op OTKPBITOK O Ba)KHEHIIMX
JTamax OCBOEHMS KOCMOCA MW IIEeCThb 3HAYKOB C MOPTPETAMH W M3BECTHBIMU
BBICKa3bIBAHUSIMH C.II. Koposnéra 17} KOCMOHABTOB IO.A. I'arapuHa,
B.B. Tepemxkosoii, I'.C. Tutosa, I'.M. I'peuko, A.A. JIeoHOBa;

- KOCMMYECKHE MATPEILIKH;

- enr-HaKoONUTENH;

- (hyTOONKY;

- 3HAQYKH JAPYTroro oopasiia;

- OTKPBITKH;
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- cyBeHup B TyOyce (cyBenup «llepBas momnoca», ¢upmeHHBIH TYyOycC, Ha
KOTOPOM MPUHT MEPBBIX MOJOC COBETCKUX razeT oT 12 — 13 anpens 1961 roxa.)

- KOCMUYECKO€ MHTaHue. J[aHHOE€ TMHUTaHWE, CO3J4aHO CIEUUAIbHO IS
ynoTpeOJIeHUsI KOCMOHABTaMH B YCJIOBUSIX KOCMUYECKUX MOJETOB.

3. Pexmama B cetw wuHTepHET. [N y4YpekIEHHIl KyIbTypbl BBIICIUM
CJICAYIOIIME BHJBI: peKiiaMa B COIMaJbHBIX ceTsax, E-mail-peknama (pacchuika) u
CalT y4YpEKICHHUS.

JIns Hayana pacCMOTPUM PEKIaMy B COLMAIBHBIX CETSAX.

Peknama B cormanbHbix ceTsix. Hanbonee pasBuBatonmucs u 3QGeKTHBHBIMU
JUISL PEKJIAMUPOBAHUS YCIYTH WIM YUYPEKICHUSI CYUTAIOTCS CIEAYIOLINE COLMAIbHBIC
mwiarpopmel:  «BKonrtakte» «@eiicOyk», «TBurrep», «Huctarpam». Cremyer
OTMETHUTh JIOCTaTOYHO BBICOKYIO PE3YyJbTaTUBHOCTh MPOJBMKECHHS YUPEKICHUN
KyJbTYpPBI C IMOMOIIBIO JaHHBIX M1aTdopm [4, c. 38].

CerogHst HabMpaeT MOMYJIIPHOCTh €lIe OJHAa COLMalbHAs CETh MOJl Ha3BaHUEM
TikTok — 3T0 cepBuc a1 co31aHUSI U IPOCMOTPA KOPOTKUX BUJICO.

B comuasibHbIX CeTSAX CYLIECTBYIOT CAEAYIONINE CIOCOOBI pEKJIaMBbl:

Peknama B coo01iecTBax, rpynnax U Ha JIMYHBIX CTpaHULAX yUpeKIeHUH. 31ech
HOJpa3yMeBaeTcs, UYTO PEKIaMHBINA MOCT OMyOJIMKYeTCs B Ipymmax, cooOuiecTBax
WIA Ha JIMYHBIX CTpaHUIaX C OOJNBIIMM KOJWYECTBOM MOANUCYUKOB. I[loCTHI,
HaIpUMeEp, O MPEJICTOSIIMNX CIIEKTAKIIAX, IPOEKTaX WM BBICTAaBKAX YXKE HA CTPAHHUILIC
CaMOT0 YUpEeXICHUs HECYT B ce0e 010 PEKIaMHOro xapakrepa. Hampumep, ranepes
«Buktopus» B CBOEM cOO0OILIECTBE OIMyOJMKOBaJIa MOCT O TOM, 4TO «BukTopus»
coBMecTHO ¢ Camapckum puianaioM TpeThbSKOBCKOM rajepen MpeiacTaBIsiOT caMblil
MacIITaOHBIA BBICTABOYHBIN MTPOEKT 3TOM BeCHbI «HOBBIE peanu3mMbly.

Pexnama B uyXHMX akkayHTax. 3/1€Chb APYrOM ITOJB30BATENb «PEKOMEHIYET)
YCIYTy, MEPONPUATHE, TOBAP U T.A. Takke BO3MOKHO, UYTO APYTHE IOJb30BATEIN
WIK COOOIIECTBAa pPENoCTAT K cede HHPOPMAIMIO O MEPONPHUITHSAX JIPYTHX
yupexaennii. Hanpumep, CaMapckuil akaeMUYECKHil TeaTp JpaMbl UM. ['OpbKOro
caenan pernoct Ha cBokoo crpaHully BKonTakre o coOblTuM, NpOXOJSIIEM B
Camapckoii 06J1aCTHOM IOHOIIECKOW OMOIHOTEKeE.

TapretupoBaHHass peknamMa. TakoW BapuaHT 3aKJIFOYaeTcss B TOM, YTO
MOJIb30BATENIO HE 00s3aTENIbHO 3aXOJUTh B TPYMILy, I/Ie €cTh pekiaMa. PexiamHuas
3allUCh caMa IIOSIBUTCS Y HEro B JIGHTE HOBOCTEW. JlaHHBIM BUI pPEKIIAMBI B
COLIMAIBHBIX CETAX MOAXOAUT JUIsl MPOJAXU WM MPOABUKEHHUS YCIYI U TOBAapOB
BHYTPH HEE WJIM BO3MOKEH NEPEXO]T HA BHEIIIHUM CaMT.

Pexnama B TUYHBIX COOOIIEHUSX. 371€Ch MOJ30BaTeNb MOIy4YaeT HHPOpMALUIO
B JIMYHBIE COOOILEHUs OT TPYIIbI, COOOIIECTBA, HO JIsi 3TOr0 HYXKHO MOJIMUCATHCA
Ha pacchUiKy. Takoil BUJ yA0O€H Mpu pacchlUike WHGOPMAIMU O MPEACTOSIIEM
MEPOTIPUSATHH.

Crenyroriye BUIbI pEKJIaMbl B CETH HHTEpHET 3T0 E-mail-pexiama u caiT.

E-mail-peknama (pacceuika). CerogHss maHHas pekjiamMa dYaiie BCEro
MpeACTaBIsSIeT cOO0N CKOpee OJHO W3 HaIpaBJICHHUN pabOThI C yKe YCTaHOBJICHHOU
aynutopueil. Ho npu xenanuu e€ MOXHO HCIOJIb30BATh BHOJHE 3(P(PEKTUBHO, CTOUT
JUIIb TOJOMTH K OpraHM3allMd pPACCBUIKM € YMOM, u30eras HaBS34MBbBIX
(bopMyIHPOBOK.
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Caiit yupexnenusi. Callt siBasieTcsi opuIMaIbHBIM HCTOUYHUKOM HH(GOpMaluu
00 yYpexIeHUH KyJIbTypbl, Ha HEM NYOJUKYIOTCS AaHOHCBHl NPEACTOSIINX
MEpOTPUATHHA, (POTOOTUETHI C TMPOIIEAUINX COOBITHSIX, BO3MOXHOCTH MPHOOpPECTH
OuseT, KOHTaKThl YUYPEXKICHHS, B TOM UYHUCIIE CCHUIKU JUIS TIEpeX0/ia B COLUAIbHBIC
CEeTH YUPEKACHUS KyIbTYPHI.

Ha caiite Camapckoro rocyaapCTBEHHOrO IUpKa MOKHO IpHOOpecTu OuIer,
O3HAKOMUTHCS ¢ aduIlei, MOCMOTPETh apec, BpeMsi padOThl U KOHTAKTHBIE JaHHBIE.

Takum o00pa3oM, B [JaHHOW cTaTh€ OBUIM PACCMOTPEHBI OCOOCHHOCTH H
OCHOBHBIE€ BUJIbI PEKJIAMbI B COIIMAIBHO-KYJIBTYpHOU chepe, KOTOPBIMH MOJIb3YIOTCS
YUPEXKICHUS KYyIbTYpBHI.

[ToHATHO, YTO OBIIA pPacCMOTpEHA JMILIL Majias MX yacTb. CBsI3aHO 3TO elle ¢
TE€M, YTO IeJied y peKJIaMUpOBaHUSA OOJBIIOE KOJMYECTBO, U M3-32 ATOTO BHIBI
PEKJIaMHON JI€ATEIbHOCTH MPAKTUYECKHE HEBO3MOXXHO TPUBECTH K KECTKOMY
CUCTEMATU3UPOBAHUIO, a CIIOCOOBI PEKJIaMUpPOBAaHUS WU MECTa JUIsl pa3MEIEHUs
peKigamMbl  OTPaHMYMBAIOTCS  JIMIIb  3aKOHOJATENIbCTBOM, HO  HHUKaK  HE
OTrpaHUYUBAIOTCA (PAaHTA3UAMU PEKIAMHOIO areHTa.
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